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Navrachana University Vadodara
Department: Navrachana Innovation Foundation
[bookmark: _GoBack]Title of the Event: Startup Apna-Apna
Date: 26th July 2025

	Category: (Seminar/Webinar/Symposium/
Training Program/Conference/Activity/Event etc.)
	Activity/ Event

	Name of Activity:
	Start up Apna Apna

	Name of the agencies/consultants involved with contact details (if any)
	

	Event organized for:
(NUV Faculty/NUV Students/NUV administration staff/Outside/All)
	All

	Organising unit/ agency/ collaborating agency:
	NA

	Name of the Scheme
	NA

	Year of Activity
	2025

	Mode of Program:
Online/Offline
	Offline

	Venue:
	8th Floor, Block A, Navrachana University

	Dignitary/s present at inaugural function:
	No
	Name
	Designation

	
	
	
	

	Total no. of participants
	10+

	Fees per participant If any
(External/Internal)
	0.00


	Total Fees received If any
	0.00

	Income from Other Sources If any
	NA

	Total Income
	0.00

	Total expenditure if any
	xxx



Navrachana Innovation Foundation organized Startup Apna Apna, a student-focused pitch forum aimed at discovering promising early-stage ideas across the university and introducing students to foundational concepts of innovation, market understanding, and entrepreneurial articulation. The event brought together students from multiple disciplines, encouraging them to present ideas backed by problem understanding, preliminary research, customer insights, and feasible solution pathways.
The pitch process allowed students to learn how early-stage ideas evolve into actionable innovation models. Participants presented diverse solutions—ranging from e-commerce concepts to productivity tools and community-centered platforms—demonstrating a vibrant mix of curiosity and creativity. The NIF evaluation panel provided structured feedback on each pitch, focusing on problem clarity, user need identification, feasibility, innovation value, and presentation quality. Many ideas exhibited potential for refinement and development through mentorship.
A key highlight of the event was the identification of three winning ideas, selected based on clarity, innovation potential, and readiness to progress into structured incubation.
The winners were:
1. Rishi Kadecha – Community E-Commerce Platform
A concept designed to connect neighbourhood-level buyers and sellers, fostering hyperlocal commerce, trust, and resource accessibility.
2. Abhishek Gupta – MandiGPT
An AI-driven solution aimed at assisting farmers and traders with mandi price updates, crop insights, and agri-support information in a simplified format.
3. Khushi Singh & Team – Snatch
A fast-paced, youth-centered concept focused on daily-use essentials available through immediate-access micro-distribution.
In recognition of their thoughtful pitches, all three winning teams were awarded one month of free incubation at NIF, giving them an opportunity to refine their ideas with structured mentorship, guided workshops, and ecosystem exposure. This initiative marked the beginning of their journey into the campus startup pipeline.
Startup Apna Apna further strengthened peer learning on campus, as students engaged in constructive discussions, supported each other’s ideas, and developed confidence in presenting to panels. The event played a vital role in helping young innovators understand how their ideas can evolve into real-world solutions when supported by research, clarity, and continuous refinement.

Key Takeaways From the Event
Student Learning Outcomes
· Ability to translate initial ideas into structured pitch-ready concepts
· Exposure to value proposition thinking, customer insight development & market need analysis
· Awareness of feasibility, prototype direction, and innovation modelling
· Improved communication, confidence, and presentation skills
Jury & Mentor Observations
· High enthusiasm and creativity among participants
· Appreciation for the diversity of concepts presented
· Identification of three standout ideas ready for immediate incubation
· Recognition of the need for students to strengthen their market validation skills
Impact on Campus Innovation Culture
· Activated early-stage startup enthusiasm across departments
· Built a funnel of potential innovators for NIF’s incubation pipeline
· Reinforced a culture of collaboration, curiosity, and entrepreneurial exploration
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